" Music composer

Sound designer

PETER WON

Education

* Diploma in Audio Engineering (with distinction)
* Diploma in Graphic Design, major in Multimedia
* BA Design (Curtin), Major in Multimedia,
Minor in 3D Animation and Marketing

email:
nexus@nexuscreative.com
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C reative
Strateglst
Creatlve conceptuallzer
Visual and interactive designer

ea rly 905 4|— where it all began

Won two jingle competitions, both consolation prize between 1995-97

Obtained straight A's in final semester (§)
diploma in Graphic Design in December
2000

Won the Presidential Scholar award as one
of the top students in the Graphic Design
batch (1998-2000)

Being the first student in college history to
obtain straight A's for the Graphic Design
degree stream, semester 8, December
2001

Awarded full scholarship from Limkokwing
Institute for bachelor's degree stream in
2001. Skipped the bridging class due to
outstanding academic performance

Nexuscreative.com debut won the
Golden Web Awards in January 2001 and
was among the top ten sites of the month
(5th position). The website was also
featured in Cool Sightings.com

This was how Nexuscreative started.

www.nexuscreative.com/paradise

Awards
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39

www.nexuscreative.com/Experientialism —

Obtained a distinction in diploma of Audio Engineering in SAE (1996), third highest of the batch

first half

second half

Released the debut album, Peacevolution
in conjunction with  World Peace
Conference 2003 held in Kuala Lumpur.

Established Nexus Creative Music & Design
in 2005.

With the revamp of the website,
Nexuscreative.com coveted the
COOLHOMEPAGES.COM award in
January 2006

In 2007, Nexuscreative.com website was
showcased in Web Design Index 7

“Where is Heaven¢' a new age piece
entered into finals of Astro AEC's Sounds of
the Human World music competition in
2007

Released 2nd album, Paradise in 2009

In 2009, a revamped Nexuscreative.com
won an honorable mention in Creativity
Awards Annual 40

The Nexus, Peter's music persona, became
a featured music artist in Jango airplay, an
international radio stafion in 2010

Nominated for best music documentary
score for Discovery Channel's Eye on
Malaysia: The Seasmiths in 2010

Launched Experientialism, an online art
gallery project collaboartion with other
creative talents and celebrity Vanessa
Chongin 2010

Various graphic works showcased in Istockphoto.com from
2010-2011

Invited as guest speaker on topics of design and sound for
KBU International college and Swinburne University of
Technology, Sarawak in 2011

Debuted as music composer for two theatrical movies -
Kisah Paling Gangster (Action) and Pasar Malam
(Comedy) in 2012

www.jango.com/music/the+nexus
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Together with Tan Sri Lim Kok Wing
presenting the album Peacevolution
to the then Deputy Prime Minister of
Malaysia (Prime Minister of Malaysia
in the following year), at the KL World
Peace Conference in 2003
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Signed up as a teaching partner with Saito College. o “; yous ¥ ‘n‘crﬂa\'\ona‘-
o« As a teaching partner, the objective is to train a group
‘ of graduating students to be ready for the industry by

giving them actual projects to work on.

Debuted as a film director for the short film —
“Reflections”. Also involved as the narrator, editor,
compositor, sound designer and music composer in

post production. "Reflections” stars celebrity Billy Ng
(Kepong Gangster) and Vanessa Chong (The
Amazing Race Asia)

www.nexuscreative.com/Reflections

"Avalon" obtained a score of 82 from the critics and =]
became a featured artists in  Reverbnation.

Subsequently, skyrocketed to Rank no.1 in Electronica Peacevolution was launched in

genre, local (Kuol_cl Lumpur_) and under Top 20 (17th COﬂjUCTiOI’l with the fashion student's | e,

spot) of all genre, in Malaysia " . ang
graudate show, “ASIAN FUSION j g;ém':’“’”_

Featured twice in Malaysia SME newspaper in late organized by Limkokwing University. i S

2013. Second story, "Music and Creativity for SMEs" The event was covered in Faces
was the cover story in ICTBuzz. magozine in 2004

www.reverbnation.com/petewong
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Music and creativity for SMEs

Lavanya Hari Rajah

usic can play a significant role
in businesses and in the long
run, can even beCO'lT'l:’ an as-
set. While the utilisalion of
music is more widespread among large
corporations compared to small and
medium enterprises [_SMF.*'.], it has be-
come increasingly important to all.

In a recent interview with MALA YSIA
SME®, Nexus Creative CEQ Peter Wong
offered some insight into music as a pro-
motional tool on the business front.

Music in advertising

Due to its nature, music can play a very
impaortant role in advertising, as it can
linger in the minds of consumers. Cur-
rently, only larger corporations are willing
to channel their investments towards the
creation of digital music works for their
advertisements.

For example, the “Think-Intel” collabo-
ration between Intel and other computer
manufacturers was an initiative to encour
age "brand recollection” among consumers.

Today, there is a platform that makes
it possible for SMEs to come up with
some viral videos for their products
and achieve success in promoting their
businesses.

“With the advent of YouTube, many
SMEs now no longer need to fork up a
chunk of fortune to advertise on television
or cinemas. While using Facebook and
other social media, we are now slowly
trying to convince them that besides
spending on video production, assum-

ing that they can afford it, they sho Id One element that could contribute to

[ ——————

Waong hopes that SMES can t
penefit from the utilisation I

of music

invest a bit further on sound so that their
being presented in the video

products
orld-class standard

are comparable to w
1.3mducl'1cms," Wong explailwd.

“The main thing we believe in is to help
SMEs in setting them on the right path to
branding, Before we even get to the part of
branding, the image or impression of the
company is very important,” he added.

Sharing his experience, Wong said, “We

have been asked to evaluate the image
or identity of companies in many situ-
ations, and were eventually cngagecl as
branding or design consultant to give
their companies a facelift. With other
organisations, they were discouraged by
our pricing. The main problem we have
identified with most is how the company
conveyed their services, philosophies to
their potential clients.”

creating promo
words are arranged is crucial in

subdue public interest. Too flowery or
gimmicky descriptions would leave po-

PRESS

shifted to a different medium. No doubt,
it can now cover global audiences.

“The traditional way of conventional
print media is failing, and not only SMEs
will benefit from digital advertising, but
corporations as well. Everyone is doing
it, and it's getting saturated, and there
are many exploitations and failures if it
is not carried out properly,” Wong said.

When asked aboul his plans for the
corning year, Wong, told MALAYSIA SME®
{hat he will be callaborating withan opera
singer in the US.

“ will be trying his music with a US
movie p'mn.‘]ucl'lnn house, but to elabo-
rate a bit further in detail —both of our
companies are experimenting ideas of
producing certain elements of the video,
and then we would send over via inter-
net our material and see how we can
composite and layer the video footages
to produce a music video for the client,”

Wong said.

In terms of providing

GMEs in the future, Wong believes that the
is growing and his com-
fair bit of branding
enls.

heir overall predicament is bad public-
. Companies do not understand that in
tional materials, the way
produc-

ty

ng the desired impact.
When words are too draggy, they would

tential clients thinking that the company
lack substance.

When asked if any particular kind of
industry that would be interested in music
as a mode of advertising dissemination,
Wong said, “Actua Ily no—Laccept chal-
lenges from different industries and will
work on any situations or conditions if
it's feasible.”

Wong added, “We have once worked
with a very small firm and with a ridicu-

lously low budget. However, we found
it fun, so we took the project anyway! In
rme, 1 would say we'd rather

general te
work directly with clients than going
through agencies or production houses.”

“ Again, it's the reason why T kick-started
non-commercial projects m 1f — to show
them not only the concept that a small
team could deliver, but also the power
of music and sound and how it can pro-
vide a better experience overall,” Wong

his services for

music industry 1
pany is gelting some
and video production from local cli

The Malaysian clientele is slowing grow-
a potentially

ing, butin the meantime, it is
tricky venture to explore into.

elaborated.
Ultimately, looking into the future, it
Moving forward is anticipated that one day, the works for
a commercial project would be as fun as

Costs aside, it is believed that music is the
most effective element in digital advertis-
ing. Therearea |ot of shortfalls, and if the
industry went back 20 to 40 years ago, it
ie as effective as sending snail miail ad-
vertising, compared to today’s Facebook
advertising. What happened is that it has

kick-starting a non-commercial project.
By [using the elements of fun into work,
individuals will be able to input their cre-
ativity into their work and pave the way
for the production of better promotional
materials through the use of music. EE

Cover story

in Malaysia SME, ICTBuzz, 2013



	resume
	resumeb
	resumec
	resumed

